
Campaigns, Swipes, 
& Checklists

This guide is for you to use as reference for building your Facebook Campaigns that will 

increase your fan count and improve your edge rank. Using the campaigns listed in this 

document will turn your fans into a loyal following. 

For each campaign listed below I’m giving you a checklist of things you need, what to say, 

and how to implement it. Don’t forget you can download our Editorial Calendar to help 

plan your campaigns and keep you on track. 
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Campaign #1: Individual Giveaway

Days To Plan: 2   Days To Complete: 7-14

What You’ll Need:
A prize to give away
Facebook Account

Tool You Can Use:
This tool makes it super simple - Facebook Sweepstakes
Otherwise you just post the status update to your Facebook Page 
with an image of what you’re giving away and how to win it in the 
description. 

Todo Checklist:
Set up your giveaway using the tool I suggested above. It makes it 
super simple to get people to join the giveaway, share the giveaway, 
and pick the winner for the giveaway. This Facebook app makes the 
entire giveaway process hands off (well, besides you just setting it up 
in the beginning and then sending the prize at the end. 
If you choose not to use the tool. Then you’ll need to do three things. 

Planning day 1 - select a prize and write a blog post about the 
giveaway. The blogpost must answer these questions: 
‣ What are the dates of your giveaway (start and end date)? 
‣ What the prize is? (include a picture and description in the 

post)
‣ How is the winner selected?

‣ What do they have to do to win? Like your fanpage, post 
about your fan page on their status update? send you x 
amount of referrals?

‣ How will you notify the winner?
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‣ Don’t forget to post the facebook disclaimer at the bottom. 
‣ And any “official rules” like you can only enter once, or how 

can they get multiple entries? etc. See sample “Official 
Rules” at the end of this document.

Contest Day 1 - 
Publish your blog post that you wrote in planning day 1. 
Then email your subscribers about the giveaway. 
Update your Facebook status with a link to your blog post 
about the giveaway. 
Post 2-3 more times today about the giveaway

Contest Day 2, 3 & 4 - On these days you’ll post 2 times about 
your giveaway. once in the morning and once later this evening 
(when most people are online and socializing). 
Also comment on others that have shared your giveaway with 
their fans.
Contest Day 5 (or the last day) - select a winner using a tool 
like Random.org. (unless you went with the tool I suggested - 
they pick the winner for you).  Announce the winner in a blog 
post. Comment on the original giveaway announcement post 
with the winner and a link to your new post. Then post the 
article to facebook to announce the winner. 
Don’t forget to thank everyone that participated. 

NOTE: when you use the tool - you can have the option of allowing two people to win. 
The tool allows you to select a “referrer wins” option. With this option, if your winner 
was referred to your contest by someone else that shared your contest both the winner 
and the person that referred them will win a prize. This is MAJOR incentive for people 

to get the word out about your contest and adds a great “viral” feature.
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Examples/Swipes:
These swipes are of giveaways that use the tool I referred in the 
beginning. I highly suggest it, they make it super 
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After 
a participant enters, 

this is the page they land 
on next. It encourages them 
to share with friends, and 

find other giveaways.

This 
is a what the 

giveaway will look 
like in a tab on your 

facebook page
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When 
your participant 

clicks the giveaway 
stumbler they are taken to a 
page with a bunch of these 
banners on it and can find 

more giveaways

Notice 
that not all prizes 

are gift cards or prizes. 
They can even be your 

own products!



Campaign #2: Multi-Vendor Giveaway

Days To Plan: 7    Days To Complete: 7-21

What You’ll Need:
Email Contacts for 10-30 related facebook pages
A prize to giveaway - this can be one big prize every vendor puts in 
for (nook, cash, etc) or an individual prize where each vendor 
submits their own prize.
Blog post to host the giveaway

Tool You Can Use:
Developer tool for creating “like” buttons for your blog post

Todo Checklist:
Planning Day 1 - Put together a list of 10-30 facebook pages 
related to your niche. They should have around the name fans 
as you or a little higher (not under)
Planning Day 2 - Write a blog post (following the swipe below) 
and set up your Multi-vendor giveaway as if all 30 pages 
agreed to participate. (so you’re going to include the like 
buttons on the page already - you can always take them off if 
they say no). 

 The blogpost must answer these questions: 
‣ What are the dates of your giveaway (start and end 

date)? 
‣ What are the prizes? (include a sample prize picture and 

description for each vendor)

‣ How is the winner selected?
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‣ What do they have to do to win? Like your fanpage, post 
about your fan page on their status update? send you x 
amount of referrals?

‣ How will you notify the winner?
‣ Don’t forget to post the facebook disclaimer at the 

bottom. 
‣ And any “official rules” like you can only enter once, or 

how can they get multiple entries? etc. See sample 
“Official Rules” at the end of this document.

Planning Day 3 - contact all 30 Facebook page owners via 
email or phone and ask if they’d like to join. Include a link to 
that blog post so they can see the giveaway page and 
everyone else you’ve asked to join. 

If you already have people that have agreed, include their 
names (and fan count) to motivate others to join. 

Be sure to include the benefit for them to join - MORE Fans 
and MORE exposure to the page which also increases their 
edge rank.
 
Planning Day 4 - Continue to contact the page owners and 
gather all of the contest information. What prize are they 
donating? You’ll need a picture, description, value, and 
shipping costs if there is any for the winner. 

Then add that information as you get it to your blog post for 
that vendor. 

Planning Day 5 - Send one final email to all of the page owners 
telling them the contest goes live tomorrow and this is their last 
day to join. Tell them all of the participants that have agreed 
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and how many fans they have the potential to gain. 

Then send a second email out to all of the already participating  
page owners telling them when the contest is going live and 
remind them to post a status update about the contest. 

You should also include a sample copy/paste update that they 
can just copy from your email and post to their Facebook 
page. Then thank them for participating and give them a link 
back to the blog post that will be live in the morning. 

Contest Day 1 - 
Publish your blog post that you wrote in planning day 2. 
Then email your subscribers about the giveaway. 
Update your Facebook status with a link to your blog post 
about the giveaway. 
Post 2-3 more times today about the giveaway

Contest Day 2, 3 & 4 - On these days you’ll post 2 times about 
your giveaway. once in the morning and once later this evening 
(when most people are online and socializing). 
Also comment on others that have shared your giveaway with 
their fans.

Contest Day 5 (or the last day) - select the winners using a tool 
like Random.org.  Announce the winners in a blog post. 
Comment on the original giveaway announcement post with 
the winner and a link to your new post. Then post the article to 
Facebook to announce the winner. 

Don’t forget to thank everyone that participated including your 
sponsors.
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NOTE: you should also document how many fans they 
currently have before the giveaway. Then do the same at the 
end to keep a track record of how valuable your giveaways are 
(you can use this data in the future to bring on more sponsors). 

Examples/Swipes:
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Sample 
Statues Updates 
from the host of a 

giveaway

Sample 
Statues Updates 

from the sponsor of 
the giveaway
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Sample Blog Post For MultiVendor Giveaway

Sample 
beginning of the 
announcement 

post

Sample 
listing of prizes 

from vendors (when 
itʼs a multi - prize 

giveaway)

Include: 
Page name, 

description of prize, 
picture of prize to 

be won
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Below 
the prizes, cover 
how they win and 
how you pick the 

winner. 

Now 
tell them how to 

enter to win. If they can 
enter multiple times 
describe that too!

Yes, 
thatʼs 321 

comments in just the 
first day! Thereʼs an entire 

week of promoting this 
contest

Remind 
them at the end of 

when this giveaway 
ends and how youʼll 
contact the winners. 
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Sample Blog Post For MultiVendor Cash Giveaway
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Campaign #3: Speed Auction

Days To Plan: 1    Days To Complete: 1

What You’ll Need:
picture of the item to auction off
starting price, bid increments, and shipping costs (if any)

Todo Checklist:
In the morning of your individual auction announce that you will be 
holding an auction at a set time. 
At the time of your auction post a status update that you’re starting 
the auction - (you add that you’ll need x amount of like in order to 
kick off the auction if you want).
Post a picture of the item to your status. in the description list
‣ item name and short description (1-2 sentences)
‣ starting bid
‣ bid increment amount

‣ shipping costs if any
‣ how long they have to bid
Be on your page watching the bid in case you have any questions 
that pop up. 
At the end of your speed auction time frame type “closed - Winner is 
__________! Congratulations. Please post your paypal email (or email 
it to me - youremail@email.com)
Then continue on with the next auction item. When you have more 
experience you can run multiple items on a speed auction at one 
time to keep the buzz going. 
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Campaign #4: Multi-Vendor Auction

Days To Plan: 2-5    Days To Complete: 1

What You’ll Need:
Contact email of 5-15 other pages in your niche that have products

Todo Checklist:
Planning Day 1 - Put together a list of 5-15 facebook pages 
related to your niche. They should have around the name fans 
as you or a little higher (not under)
Planning Day 2 - contact all of the other facebook pages telling 
them that you’ll have an open wall on X date. Explain that an 
open wall means they can post their products for sale on your 
wall so that all of your fans can see them and purchase them. If 
they would like to join in just to contact you letting you know 
they are in. 
Once they let you know that they are in, you replay and say 
that all you ask for in return is that they post on their wall that 
they have auction items available on your wall at the time of 
the auction. 

Planning Day 3 - post to your wall that there will be an open 
wall auction on X date and so far you have X amount of 
vendors coming to join in. Then link to those vendors so your 
fans can check them out. 

Auction Day - in the morning post that you’re having an auction 
at X time. BE there to you’ll miss out on Killer deals!  
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Auction Day - post 2-4 more times with reminders about the 
auction. 
Auction Day - at the time of the auction make a post that says 
“OPEN WALL - open to anyone that wants to share what you 
have to sell. Make sure you post the item name, starting bid, 
increments, and shipping costs. Have fun!”
At the end of your auction thank everyone for coming and 
participating. 

Examples/Swipes:

Getting Started Post

Sample Speed Auction Post
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private

private



Campaign #5: Scavenger Hunt
TItle - Gift Card Scavenger Hunt
Days To Plan: 1-5	 	 	 	 Days To Complete: 1
What You’ll Need:

3-5 other Facebook Page owners & their contact info
Gift Card to a popular website (like amazon)

Todo Checklist:
Planning Day 1 - Put together a list of 5-10 facebook pages 
related to your niche. They should have around the name fans 
as you or a little higher (not under)
Planning Day 2 - Put together a blog post based on the swipe 
file below. This will set up your subscribers to know how to 
play the scavenger hunt. NOTE: this could also be created as a 
note on your Facbeook page if you didn’t want to post it to 
your blog.
Planning Day 2 or 3 - Email all of the page owners letting them 
know that you want to get them more fans. In this email you’ll 
tell them that you want to run a campaign that could potentially 
get them hundreds of new fans. At the end, tell them all they 
have to do is respond and you’ll give them more information.  
Planning Day 3 - When they respond for more information, tell 
them that you’re teaming up with 3-5 people ONLY. Everyone 
puts in $5-20 towards a couple gift cards that you will give out 
to your fans in a scavenger hunt. In the email (see swipes 
below) you’re going to include a link to the Facebook Note or 
Blog post that you created on Day 2. 
Planning Day 4 - Once you have your 3-5 sponsors purchase 
the gift cards and divvy up the codes among the amount of 
people you have and send them over to the other sponsors.
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At this point I would suggest hopping on skype or chatting with 
them to make sure everyone knows how this goes and there 
are now bumps in the road. 
Contest Day 1 - Publish your blog post or Facebook note that 
tells everyone how to play along. Then Announce that you’ll be 
having a scavenger hunt at X time on your Facebook wall. Your 
co-sponsors should also post this note to their page (or blog) 
and post a status on their walls too. 
Contest Day 1 - Through out the day remember to remind your 
fans about the scavenger hunt and answer any questions the 
have. This is also where you’ll remind them that they must be a 
fan of all the pages to get the updates. 
Contest Day 1 - at the time of the scavenger hunt announce 
that when you get X amount of likes you’ll start the hunt. Once 
you have the likes post the first part of the code to kick off the 
event. Then send your fans over to the next page for the next 
code. The next page will say  - “once I have X amount of likes 
we’ll give you the second part of the code.” When they get 
enough likes, they post the code and send everyone on to the 
next page. 
Contest Day 1 - Continue to post the codes on each page until 
you get to the last one. On the last page post, I’ll give you the 
last part of the code when I get X likes. Good luck to that 
fastest person that wins this code - let us know who gets it”
Once you’ve completed the code and have a winner tell 
everyone to head back over to the first person again to start 
the next round. (assuming you bought multiple gift cards). You 
can giveaway $5 gift cards and every participant buys one or 
you can give away one big gift card. I like the smaller ones 
because you can get more participation and more and more 
people try on the next go round (normally the ones that came 
in late or didn’t understand for the first one). 

fbMOMMY

COPYRIGHT SITEFLING.COM 2011-2012 ALL RIGHTS RESERVED  18



Examples/Swipes:

fbMOMMY

COPYRIGHT SITEFLING.COM 2011-2012 ALL RIGHTS RESERVED  19

Announce 
the time and who 

the sponsors are in 
the beginning. 

Title 
this section - 

“Hereʼs How to 
Play”



Other examples:
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Finishing 
off the blog post 

and telling everyone 
what to do next. 



Campaign #6: Bingo

Days To Plan: 1-2    Days To Complete: 1

What You’ll Need:
prize that you can giveaway
Bingo Picture

Todo Checklist:
Planning Day 1 - Select 2-3 prizes that you can giveaway. These can 

be gift cards, your products, donated products, books, etc. 

Planning Day 1 - Post a note to your Facebook Page on how to play 

bingo. 

Contest Day 1 - Announce that you’re going to play bingo at X time 

on your wall. If they aren’t sure how to play they can view the note in 

your tabs section. You may also want to announce it to your email 

list, and post it to your blog to create more buzz and bring in more 

players. 

Contest Day 1: When it’s time to play Bingo, post a bingo picture 

with the rules listed. Telling them you’re getting started. 

“Rules: 

Pick and Post your 5 numbers (#’s between 1-50). 

You MUST list your numbers under this post. 

You have 7 minutes after which we will CLOSE the session and begin 

our game 

REMEMBER TO PICK #’S BETWEEN 1-50………….GO!”
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Contest Day 1 -  Getting Started Post. 

After 7 minutes have passed and you closed the sign up comment. 

You now post this:

 I will post numbers in the comments of this post, please do not post 
 unless  you have a Bingo. REFRESH this post constantly to see new 
 number postings. When all of your numbers  have been posted, 
 comments with “BINGO!” 

 Random.org. chooses the numbers. Good Luck! Again, don’t forget to 
 REFRESH fb to see NEW numbers.

Contest Day 1 - Continue to post numbers until someone posts 

Bingo! Then go check to make sure they have the correct numbers. 

Contest Day 1 - Once you found a winner, post it to your FB wall. 

When Posting the Winner Include:

1. Congrats [name of participant] 4 25 8 11 2 

2. She won a [name the prize]. 

3. [List how to claim your prize. phone, email, mailing address etc]. 

4. [Deadline to respond or they loose prize]

Examples/Swipes:

Rules To Play:
‣ Each participate select 5 numbers between 1 and 50. When it’s item 

for the game you will post your chosen numbers to our Facebook 
status. 

‣ We will give you seven minutes to select your numbers and post 
them as a comment when we start the contest. After 7 minutes you 
can no longer join in to win and will have to wait for the next round. 

‣ On our next posts to start the game we will continue to comment 
with numbers between 1-50. You will follow those comments. Once 
we have posted all 5 of your numbers you comment with a BINGO! 
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‣ The first person with 5 correct numbers wins the prize. 
‣ We’ll wait about 5 minutes before starting the next round. 

Announcement Update:
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Posting 
the start of your 

game with a picture 
shows up larger in the 

feed so more people will 
see your game. 

Post 
to announce 

that youʼre playing 
bingo tonight. 

Post 
announces what 
they will win and 

when youʼre getting 
started. 

secret

secret

secret

secret

secret

secret

secret
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This 
is what it looks 

like when youʼre 
“calling out” bingo 
numbers for your 

players.
secret

secret

secret

secret

secret

secret



Official Rules Sample:
OFFICIAL TERMS & CONDITIONS:

1) PROGRAM DESCRIPTION: No purchase necessary to enter or win. Promotion begins at 12:00 a.m. (ET) on July 7, 2011 and ends at 11:59 p.m. (ET) 
on July 8, 2011 (“Promotional Period”). 

2) HOW TO ENTER: You must be a FAN of [partner business name] and [your business name] in order to enter, however becoming a fan does NOT count 
as a contest entry. Contest entries will be counted via the following: Send us a message through the [your business name] Contact page with your first and 
last name, and your email address. In the comments/questions section you must write: “[partner business name] & [your business name] Giveaway.” All 
entries become the property of the [your business name] and [partner business name] and will not be returned. [your business name] and [partner business 
name] assumes no responsibility for lost, late, incomplete, illegible, inaccurate, misdirected, mutilated, stolen, delayed, undelivered, or ineligible due 
entries, e-mail, mail or for any error or malfunction that may occur, whether computer, technical, typographical, mechanical, human or otherwise, relating 
to or in connection with this promotion, including, without limitation, errors which may occur in connection with the administration of this promotion, the 
processing of entries, the announcement of the prize or in any promotion-related materials. Facebook is NOT an administrator of and is NOT in any way 
associated with this sweepstakes. 

3) WINNER SELECTION: Random drawings will be conducted from among all eligible entries by [partner business name]. Odds of winning any 
Sweepstakes prize depends on the number of eligible entries received for the applicable drawing. 

4) PRIZES: One (1) Grand Prize, one (1) awarded per Promotional Period: a [enter prize details]. Approximate Retail Value (ARV) of Grand Prize: USD 
$64.99. Any expenses not explicitly listed herein are the sole responsibility of the winner. No substitution, barter, transfer, or assignment of prize permitted, 
except by [your business name]. (BKI) and [partner business name] at its sole discretion. [your business name] and [partner business name] reserve the 
right to substitute a prize of comparable or greater value if entire prize or a portion of a prize is unavailable. Prize is not redeemable for cash. Prize will be 
awarded either in store or via shipping method as decided by [your business name]. The sponsor has the right to send other colors if the color requested is 
not available. 

5) ELIGIBILITY: This sweepstakes is open only to legal residents of the 50 United States and the District of Columbia 18 years of age or older at the time 
of entry. Void in Puerto Rico and where prohibited by law. Employees of [your business name] and [partner business name] and anyone working on the 
product, project or promotion, their respective parents companies, subsidiaries, advertising and promotional agencies and the immediate family members 
(parents, spouse, siblings, children) or anyone who lives in the same household of each (whether related or not) are not eligible. Entrants agree to be bound 
by the terms of these Official Rules and by the decisions of the judges, which are final and binding on all matters pertaining to this promotion. 

6) GENERAL CONDITIONS: The laws of the United States govern this sweepstakes. All federal, state and local laws and regulations apply. Participation 
constitutes your full and unconditional agreement to and acceptance of these Official Rules and the decisions of the Sponsor and independent judging 
organization, which are final and binding. Winning a prize is contingent upon fulfilling all requirements set forth herein in a timely manner. Winners may 
be required to execute and return an Affidavit of Eligibility and Liability Release and where legal, Publicity Release within 14 days following the date of 
issuance of notification. Non-compliance within this time period or return of any notification as undeliverable may result in disqualification. Acceptance of 
prize constitutes permission for Sponsor and its designees to use winner’s name, voice, picture, video and other likeness for advertising, promotional and 
other purposes without additional compensation unless prohibited by law. No more than the quantity of prizes listed in these rules will be awarded. By 
entering this promotion, participants waive all rights to claim punitive, incidental and consequential damages, or attorneys’ fees and agrees to release and 
hold harmless the Sponsor, its parent company, subsidiaries, affiliates, divisions, distributors, agencies, suppliers and advertising, promotional and judging 
organizations and each of their respective employees, officers, directors, shareholders and agents (collectively, the “Releasees”) from and against any and 
all claims, actions, and/or liability for any loss, injuries and/or damages (including, without limitation, any death or disability) sustained in connection with 
use of a prize or related to participation in this promotion. 

7) INTERNET: [your business name] and [partner business name] are not responsible for technical, hardware or software malfunctions, lost or unavailable 
network connections, or failed, incorrect, inaccurate, incomplete, garbled or delayed electronic communications whether caused by the sender or by any of 
the equipment or programming associated with or utilized in this game or by any human error which may occur in the processing of the entries in this 
promotion. If, in the judges’ opinion, there is any suspected or actual evidence of tampering with any portion of the game, or if technical difficulties 
compromise the integrity of the promotion, the judges reserve the right to terminate the game and conduct a random drawing to award the prizes using all 
eligible, non-suspect entries received as of the date of termination. Use of automated entry devices or programs is prohibited. In the event of a dispute as to 
the identity of a winner based on a twitter account, the winning entry will be declared made by the authorized account holder of the twitter account 
submitted at time of entry. “Authorized account holder” is defined as the natural person who is assigned to an e-mail address by an Internet access provider, 
on-line service provider or other organization (e.g., business, educational, institution, etc.) that is responsible for assigning e-mail addresses for the domain 
associated with the submitted e-mail address. 

8) PRIVACY POLICY: This Privacy Statement explains the type of personal information we collect and how we intend to use it. It is our policy that any 
and all information collected at this site will be kept strictly confidential and will not be sold, reused, rented, loaned or otherwise disclosed. Any 
information you give to [your business name] and [partner business name] will be held with the utmost care, and will not be used in ways that you have not 
consented to. 

9) USE OF PERSONAL INFORMATION: The information collected is used to ensure our continued superior customer service, improve our products, and 
keep you apprised of our latest product announcements, special offers and other matters of general interest. [your business name] and [partner business 
name] do not sell, rent, loan, trade or lease any personal information collected from this site, including forms or e-mail lists. While personal information 
you have provided may be used for marketing and promotional purposes within [your business name] and [partner business name] the company will not 
intentionally share your information with anyone outside of [your business name] and [partner business name] unless required to do so by law. 
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10) WINNER’S LIST: The winners will be contacted by [partner business name] with the email they provide when entering within 5-7 business days 
following the end of the contest. 

11) FACEBOOK: This promotion is in no way sponsored, endorsed or administered by, or associated with, Facebook. You are providing your information 
to [your business name]. and [partner business name] and not to Facebook. The information you provide will only be used to contact you if you are the 
winner and for marketing promotions directly from [your business name]. and [partner business name]. 
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